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Authorities in Travel & Tourism
Private Sector Public Sector
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180 Members 160 Member states



THE AUTHORITY ON TRAVEL & TOURISM i

COUNCIL

The Council Representing the Global Travel & Tourism Private
Sector

For 30 years we have been What we aim to highlight through our
X . Research:

guantifying the impact of Travel &

Tourism in 185 countries in our  Economic value of Travel & Tourism

Research » Fair economic policies for the sector

* Long-term, sustainable growth



Airports
Airlines

Cruise
Destinations
Tour Operators
Travel Companies
OTAs

GDS

Car Rental
Hotels

Digital Players

Travel Services

]

WTICEXCOM

WTTC Executive Committee
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Members 170+ (Presidents, Chairs and CEOSs) | All geographies | All industries in Travel & Tourism

Certares Virtuoso
Greg O’Hara Matthew Upchurch
Founder &

Managing Director

IBM MSC Cruises

Dee Waddell
Global Managing
Director, IBM Travel
and Transportation
Industry

Perfrancesco Vago
Executive Chairman

Microsoft
Julie Shainock

President & CEO  Global Managing Director

Marriott Int’l.
Anthony Capuano
CEO

M a

Iberostar
Gloria Fluxa

Vice Chair & CSO

b o
JLL
Dan Fenton
Executive VP &
Global Tourism
Director
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VISA Expedia Group
Jeni Mundy Ariane Gorin

American Express
Audrey Hendley
President, Global Travel
& Lifestyle Services

JP Morgan Chase Co.
Allison Beer
CEO Card Services &
Connected Commerce

Visit California
Caroline Beteta
President & CEO

SVP, Global Head of pyesident, Expedia for
Business

Merchant Sales &
Acquiring

Google Inc Abercrombie & HILTON Intrepid Travel Palace Resorts
Nelsoon Boyce Kent Travel Group  Christopher J Nassetta ~ James Thornton Gibran Chapur
Managing Director, Manfredi Lefebvre President & CEO CEO Executive VP

Travel Chairman



Membership Snapshot
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CRUISE

TRAVEL AGENCIES &
TOUR OPERATORS
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EUROPE
MID EAST
AFRICA

AMERICAS

APAC
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Membership Snapshot

North America

AVIATION

HOTELS/LODGING

CRUISE

TECHNOLOGY &
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TRAVEL AGENCIES &
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WTTC Strategic Framework

Sector

VALUE
- Amplify Value of T&T
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WTTC Reach o

COUNCIL

209,375

+100BN ) ; 115135 [>]

WTTC Global Reach X 100,231 4 5 —0
% © 17,622 million* 2 650 K
=) 4,870 Total Impressions Video Views

600K 87
Website 447,233
Total







How Money Travels

INDIRECT

JOBS

Travellers pay directly to...

Airlines, coach, rental car, train, cruise lines, travel agents,
hotels, convention centres, restaurants, shopping centres,
sports arenas, entertainment, theatre, recreation etc.

These are supplied by...

outside goods and services such as marketing and PR,
cleaning and maintenance, energy providers, catering and
food production, design and print etc.

These are supplied by...

which pay salaries, wages, profits and taxes

Which pay into...
infrastructure, agriculture, technology, real estate,
communications, education, banks, healthcare and more.
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WTTC Data A

TOURISM
Outputs of the EIR model

COUNCIL

All data includes time series from 1995 and ten-year

Cﬁ%&? Eéé\ﬁé I%AITCOI%ILSA[%T 2003 A forecasts consistent with global economic outlook.

T&T Direct & Total GDP
 Growth trends
» Share of economy

7. T&T Direct & Total Employment
” » Growth trends

(ASTA PACIFIC

(55 BN D Q",‘W-N,Db 9” 59 » Share of economy
8k G 2
2022 Key Data R \ K ‘Qﬂ 9%

- + ° [BTMN b
Tt oot 6' N;_; xick o {13M3,{? a Also
<200 USD BN &+ . ] = = .
o270 .  International visitor spending

I 1,000-2,000 USD BN @_'_17.7% ° DomeS'“C Spendlng

I 2,000-3,000 USD BN _
I ~3.000 USD BN (+2.5 MN jobs)

@ & e change 20 | » Business & leisure spending
O e change injobs 202 « Government spending
- « T&T investment

GLOBAL::Tescue  TOURISM
ComPRHY




Global Economic Impact Report
Results 2022 vs 2019

AONRS

@Total GDP @ Total Jobs e Visitor Spend

Domestic

$4TN

-13% vs 2019

$295.4MN

-39.4MN vs 2019

2022



WORLD.7

Global EIR Results — Looking Ahead o

2033

2023 sostn. €
Forecast Total Forecast
GDP
320MN (S
Total
Jobs
International Domestic e International Domestic
$1.4TN $4.7TN et $2.6TN $7.2TN

Spend



Global Economic Impact Timeline:

2019 — 2033 Total T&T Contribution to GDP

Annual Change in %

25%

15%

5%

-5%

-15%

-25%

-35%

-45%

-55%

22.0% 23.3%

o)
31% 4 3,
b |
\ |
10T
9.5TN

7.7TN I

2019 2020 2021 2022 2023 2024

I Total T&T Contribution to GDP (TN)

2025 2026 2027 2028

=0=T&T GDP Annual Change (%)

2029

2030 2031 2032

Economy Annual Change (%)

15.5TN

2033

16

14

12

0o

T&T Contribution to GDP (Trillions)

D

SN
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Global Economic Impact Timeline: N

TRAVEL &

2019 — 2033 Total T&T Contribution to Jobs COUNIL

10% 7.9% 8.2% 450
430 MN
5%

e 400
— )
0% | | ] [ ] [ A .g
: S
< 350
o -5% 334 M o
an 9
g 320 MN 9
c

—_10N0°

T-10% 295 MN 300 2
c >
c 2
< S
-15% S
(@]
250 g
-20% =

-25% 200

2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 2029 2030 2031 2032 2033

I T&T Jobs (millions) =o—T&T Jobs Annual Change (%) Total Economy Jobs Annual Change (%)



T&T's Forecasted Job Growth 2023-2033
Economic Impact Research

Our sector is
forecasted to create
110 million new jobs
across the next
decade

% of new T&T jobs by Region
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O Asia Pacifico

W Africa

O Europa

B Norte América
B América Latina
O Medio Oriente
O Caribe



Economic Impact 2022

NORTH AMERICA

U.S.

9 Total GDP
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T&T Contribution to GDP 2022 —
G20 Countries TOURE

T&T contributionto| T&T % of GDP | T&T GDP change Share of Total T&T T&T Spending Change
GDP 2022 (US$ BN) 2022 2022 (% YOY) Spending 2022 2022 (% year on year)

Domestic International Domestic International
1 United States 16.9% o1.1% Rsa | 128% 00 158.2% |
China 582.8 90.9% -8.5%
Germany 353.1 60.9%
United Kingdom 290.8 307.0%
Japan 257.3 -31.3%
France 2257 75.9%
Mexico 4.6 31.2%
Italy 202.7 % 99.3%
India 199.6 125.1%
Spain* 186.6 122.6%
Brazil 140.9 50.5%
Australia 5.5 29.9%
13 Canada 106.2 63.7%
Turkiye 102.5 64.8%
15 Saudi Arabia 85.0 % 526.1%
16 Russia 75.0 -2.7%
17 South Korea 59.4 47 .6%
18 Indonesia 52.0 N25.3%
19 Argentina 50.0 898.6%
20 South Africa 25.8 166.8%

* spain is included here as itis invited to G20 events as a permmanent guest.
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Economic Impact Report - NORTH AMERICA opue?

TRAVEL &

Forecast 2023 - 2033 e

O

Total
GDP

O

Total
Jobs

2023

T&T vs Eco



U.S. EIR Results — Looking Ahead !

COUNCIL

2033

Forecast

2023 s22t1n. ©)

Forecast

+11.1% Total
Gbp =
17.4MN O
Total
Jobs
International Domestic e International Domestic
$148BN $1.3TN e, $270.6BN $1.7TN

Spend
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A World in Motion:
Shifting consumer travel trends in 2022 and beyond

« An increas: ; 1" tr

« Interest in sustainabl; remamsstrong.

 The desire for flexible booking plicies and
payment options
: ; : »
« Travel intention remains strong — leisure travel

spending's share of consumer wallet remains
unchanged despite high inflation (Deloitte)
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CAPACITY

- TECHNOLOGY |

CONSTRAINTS
ECONOMIC & STAFF = REVOLUTION |
OUTLOOK SHORTAGES

)

\




REGIONAL CHALLENGES

)
WORLD

TRAVEL &
TOURISM
COUNCIL

: Latin
Challenge Europe o Middie Africa China Asia Pacific | America &
Canada East L 7 .
o Caribbean
Visas & Borders v v 4 v i v v
Aviation & Connectivity 4 4 v v v v
Personnel and Training v v v v v
Geo_-PoIiticaI v v v v v o
Environment
Infrastructure & v » v &
Investment '
Data Protection 4 4 v 7
Security and Perception v v v/
Competitiveness 4 4 v v v O v
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COUNCIL

ENVIRONMENTAL & SOCIAL REPORTING - i/

Building on WTTC’s economic impact research, revealing T&T'’s environmental and social footprints.
Evidence for sustainability & the sector’s progress on the SDGs

Example of indicators:

j Y #Environment
&= #Climate

= GHG emissions

Scope 1-3 included and int. transport
= Water footprint
= Energy source
= Air pollution

= Resource input

185 countries (global and regional) for 2010, 2019, 2020 and 2021

26



Ministry of Tourism S COUNCIL

Kingdom of Saudi Arabia

T&T’s Climate Footprint e lasn S0F . el

Global T&T
GHG Emissions 2019

= Tourism GHGs (Scope 1)

Average annual growth 2010-19

9%

| 1.6
| 8.1% 1.44
8% | ——Tourism GHGs (Scope 1-3) :._ 14 2010
N m 2019

o 1.19
12 m 2020

~
X

()]

%

o
7 & m 2021
. i @ 1.0
; & 08 0.70
| . . i
i E 06 0.48
4% i 8 0 0.44 0.43
1 . oN o
| 3.7% @)
3% | : 5 0.2
2.1% : 2.2% ~
2% i 0.0

u
N

1.3% ’
1.1%
\ s\\(' 2

Tourism % share of total world emissions

1% &P '2> \
$O <<>>\ O v (Qé \/b/Q’b . 6\0% ?%K
0% &
2010 2019 2020 2021 T&T GDP T&T GHG
8.1% of total growth VS footprint growth

world emissions 4 .3% 2.5%



Environmental Impact

Us & World

TRAVEL & TOURISM'S CONTRIBUTION TO
TOTAL GREENHOUSE GAS EMISSIONS

% OF TOTAL GHG EMISSIONS

10%
9%
8%
7%

2010 2019 2020 2021

— |l e— ATIECICE Ve, —Word

Y

daluull 6J|j9\=:” =

-y

Ministry of Tourism N
Kingdom of Saudi Arabia

Decoupling of economic growth from

environmental impact

AVERAGE ANNUAL GROWTH FROM 2010 TO 2019
TRAVEL & TOURISM GDP

GHG EMISSIONS LINKED TO TRAVEL & TOURISM

| usa

M America ave.

4.3%

World

)
WORLD

TRAVEL &
TOURISM
COUNCIL



Tourism % of total world GHGs

T&T Sub-Sector Emissions (2019)

8.1%
7.3% Emissions reached

a peak in 2019

Travel & Tourism Greenhouse
Gas Emissions (GHGs)*

2010 2019 2020 2021

2010-2019:

4.3%

T&T GDP average
annual growth

2.4%

T&T GHG
footprint average
annual growth

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

B Transportation W Utilities

M Fuels

@,
WCRLD 7
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World Africa Europe Middle Asia Americas

East Pacific
B Manufacturing B Agriculture & Food

MW Other W Hospitality
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Women Employed.in T&T ; =

COUNCIL

Total global female employment supported by Female share of direct employment in T&T and in
Travel & Tourism, by type of impact and year the overall economy, by region, 2021
Percent
Millions 185 80
120 +
50 . 455 459 8O 45
100 - 393 392
30 - 40
60 - 30
40 - 20
20 -
10
0
2010 _ 2019 ‘ 2020 2021
W Direct W Indirect W Induced World Europe Americas  Asia-Pacific Africa Middle East

W Tourism B Wider economy
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Youth Employed in T&T

COUNCIL

Total global youth employment supported by Travel Youth share of direct employment in T&T and
& Tourism, by type of impact and year in the overall economy, by region, 2021
Percent
25 -
Millions 2.9
0 . 397 202
20 4
35
30 . 150 144 144
25 - | 125
20 10.9
15 - 10 -
10 -
5 4 L
0 -
2070 2019 2020 2021
m Direct o Indirect ® Induced 0- . . . . .
World Americas Africa Europe Middle East  Asia-Pacific

ETravel &Tourism B Whole economy



High Wage Employment In T&T sy

TOURISM
COUNCIL

Percent

Proportion of direct o 387

40 - =5 7 362
3 296 306

Travel & Tourism jobs -

. . 25 A
in high-wage sectors 20 1
by region 0
0 -

271

533 151

World Americas Africa Europe Middle East  Asia-Pacific
m 2010 m2019 m 2020 2021
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Hotel Sustainability Basics (HSB)

THE CRITERIA

« 12 criteria to implement in 3 years,
8 in the first year (at least one for
each area)

» Three categories: Efficiency, Planet
and People

Sustainabl Y § @’&
@ Geomm  OQIGSTC  Em g

A“|ance Global Sustainable Tourism Council dah

Travalyst Forbes:

TRAVEL GUIDE

v Hotel
) ~ Sustainability

Ba5|cs

R‘ ;
Zor?S o
‘ COUNCIL

-
Planet

Actions to protect the
environment

5. Bedding reuse program
6. Ecological cleaning products
7. Vegetarian options

8. Reduce single-use plastics:
stirrers and straws

9. Reduce single-use plastics:
eliminate plastic bottles

10. Reduce single-use plastics:
include bulk dispensers

WORLD 7
TRAVEL &

TOURISM
COUNCIL

,hxﬁ.

- i

People/
Community

Actions to generate a positive
impact in the communities in
which the hotels are located

11. Community benefit

12. Reduce inequalities




Reports & Research

TO ARTIFICIAL
INTELLIGENCE (AI)
TECHNOLOGY

GUIDE FOR TRAVEL & TOURISM LEADERS

Introduction to Artificial
Intelligence (Al)
Technology: Guide for
Travel & Tourism Leaders

Artificial Intelligence
(Al) in Action: Use
Cases & Impacts of
Al in Society,
Business and Travel
& Tourism

> Y =
ARTIFICIAL
LLIGENCE (Al)
IN ACTION

USES CASES AND IMPACTS OF Al IN
SOCIETY, BUSINESS AND
TRAVEL & TOURISM

The Social Impact of

’ \Q;“

Global Tourism

)
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The Environmental

Impact of Global

Tourism

Sustainability

Leadership Case
Studies / |berostar:
Roadmap for
Decarbonisation

37



Reports & Research

Creating Belonqing:

DEIB in Travel & Tourism

07
WORLD
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Sustainable WTTC-Staff
Aviation Fuel Shortages

;?DIVERSITY EQUITY,
INCLUSION,& BELONGING
IN TRAVEL & TOURISM

T STRAVELE TOU RISM'-"',
| GROWTH IN AFRICA

s Do
T, § y 5
I @ VFS.GLOBAL ~

LS ARl

Unlocking
Opportunities for T&T
Growth in Africa

Hosbiﬁbleg =.w ;'_:‘

e, N AN =

et e

Trip.com Group® Deloitte.

@
Global Retall consumer
Trends

Tourism Trends
38

and Insights



https://wttc.org/Portals/0/Documents/Reports/2023/WTTC-Sustainable-Aviation-Fuel-Report-2023.pdf
https://wttc.org/Portals/0/Documents/Reports/2023/WTTC-Sustainable-Aviation-Fuel-Report-2023.pdf
https://wttc.org/Portals/0/Documents/Reports/2022/WTTC-Staff%20Shortages-August22.pdf
https://wttc.org/Portals/0/Documents/Reports/2022/WTTC-Staff%20Shortages-August22.pdf
https://wttc.org/consumer-trends
https://wttc.org/consumer-trends
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The Global Summit AR
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BEIJING, 2010

MADRID, 2015 .
WASHINGTON DC, 2006 NEW DELHI *
LAS VEGAS, 2011 LISBON, 2007 OATAR, 2004 2005 ,
SEVILLE, 2019 J . -
VILAMOURA _ABU DHABI
DALLAS, 2016 (Portugal), 1996, 2013 ' ;7 TOKYO &
2000, 2003 RIYADH, ( #  SENDAI, 2012
Nov. 2022
CANCUN, 2021 DUBAI, 2008 '! MANILA

|

/ kg April 2022

'l ! ! ..‘?
BANGKOK, 2017 HAINAN (China)

#— RWANDA, 2014
2023

WTTC is perfectly placed to
put the spotlight on the
tourism economies of
countries, cities and regions,
and what better opportunity
than the Global Summit.

FLORIANAPOLIS
(Brazil), 2009

— BUENOS AIRES, 2018

PERTH, WESTERN
AUSTRALIA, 2024
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»,| #GSRwanda

N

Y
0
g

I

AN ANIAS

. NIEW@ ‘6('-

RWANDA
GLOBAL SUMMIT = sl Rt B8 1SN |
2023 : - ¥ > 2 -] e =~ VYT Y - 22

22 & & e &
900+ 3,700+ 40+ 1,300+ 930k

In-Person Attendees Virtual attendees Government Pieces Of Media Social Impressions
Representatives
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COUNCIL
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